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General Information

The International Academy of Business
Disciplines (IABD) invites papers in all business
and communication disciplines as well as
research on interdisciplinary topics involving
accounting, creativity, economics,
entrepreneurship, ethics, finance, green practices,
information technology, innovation, leadership,
management, and marketing.

Submission policies & procedures

Submission deadline iNovember 1st, 2009
Manuscripts must be no more than 20 pages long
including figures, tables and references.

To submit your manuscript, please go to
www.iabd.organd click on the “2010 conference
information link” and then click onthe
"submission” link, and follow the instructions.
Submission must be entirely original: not under
concurrent  consideration,  scheduled for
presentation elsewhere, or previously published.
No participant is allowed to be included as an
author or co-author in more than 2 submissions.
The title page must include the name, affiliation,
titte/academic rank, mailing address, phone
number, and the email address of the author (s).
At least one of the authors must certify his/her
intention to register for and attend the conference
to present the paper if it is accepted.

For symposia, tutorials, and workshops include
the topic, brief description, time/facilities
needed, and the name of session leaders, and
submit an electronic copy of the proposal to the
appropriate track chair. The program chair will
accept or reject the proposal based on the track
chair's recommendation.

Any manuscript submitted to more than one
track, and/or has more than three co-authors,
and/or does not include references, will be
automatically disqualified.

Author (s) may choose to submit papers for
presentation only.

Abstracts will not be considered for publication.

Review process

Papers are blind reviewed by three reviewers.
Authors must avoid revealing their identity or
affiliation within the body of the paper and/or the
references.

Publication of the accepted papers

If accepted for presentation and publication, argho
will be notified and sent guidelines for modifyitige
paper for publication. This will include condergin
the paper td6 single-spaced pageéwo additional
pages are allowed for $25 fee per page,Béa x 11
size paper only The final version of the paper must
follow the publicationguidelines, and bemailedto
the respectivdrack Chairs as an attachment MS
Word by January 15, 2010

Presenters are expected to bring their own
laptops, and IABD will provide the Computer
Projection System.

Registration Process

Authors:

Papers will be neither published nor included ia th
printed program unless a completed registratiomfor
and appropriate payment is delivered to the BRY
editor byJanuary 15, 2010

Non-Authors:

A completed registration form along with payment of
the registration fee of US $225 ($60 for full-time
students) is due hbylarch 15, 2010

To register for the conference, send the completed
registration form and the appropriate fee to:

Dr. Rodney A. Oglesby, BRY Editor
Breech School of Business Administration
Drury University

Springfield, MO 65802

Tel: 417-873-7879

roglesby@drury.edu

FOR MORE INFORMATION, VISIT THE IABD
WEBSITE ATWWW.IABD.ORG

Printing and distribution of the 2010 IABD Call-
for-Papers sponsored by:

Frostburg State University
Dr. Jonathan Gibralter, President
WWW.FROSTBURG.EDU

University of Maryland University College
Dr. Susan Aldridge, President
WwWwW.UMUC.EDU




